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Abstract: As is well known, the characteristics of 
being human are important to all of us because they 
signify our basic identity as individuals. It can be 
asked, however, which of those characteristics are 
related to our well-being as that is assessed by our 
life satisfaction. It is the intention of this study to 
explore the connections among human character 
strengths and life satisfaction. The human character 
strengths studied here include curiosity, love of 
learning, wisdom, having a “big picture perspective,” 
self-awareness, honesty, kindness, social intelligence, 
intangible values, gift giving, social responsibility, 
and hope and humor. A total of 498 responses were 
collected from adult shoppers in Bangkok, Thailand. 
The results of the multiple regression analysis 
indicated that among the various human character 
strengths, as well the demographic characteristics, 
wisdom, self-awareness, household income, hope, 
education, social responsibility, and intangible values 
have positive impacts on life satisfaction The only 
negative element that was seen to have a negative 
influence on life satisfaction was curiosity. Further 
analyses of the significant determinants of life 
satisfaction for those with varying household 
incomes and levels of education were carried out and 
are discussed in this article. 
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1. Introduction 
Character strengths are the positive characteristics of people and can be seen in our thoughts, 
feelings, and behaviors, and according to Park, Peterson, and Seligman (2004), these can contribute 
to the development of individuals (Park, Peterson & Seligman, 2004). Park et al. (2013) have put 
forward the notion that character strengths are a multidimensional concept; that is, they can be 
thought of as a set of positive attitudes because we are all able to embody any of them. According to 
Niemiec and McGrath (2019), studies have shown that character strengths help us to manage the 
problems we encounter in life with greater effectiveness. For example, possessing a strong character 
or having strong character strengths has been connected with experiencing less stress and improved 
ability to cope with the problems found in the workplace, with less friction in the classroom, less 
depression, and fewer illness symptoms. These are among the many settings in which character 
strengths have been explored. Moreover, research has also demonstrated the many positive benefits 
of using character strengths in the physical, psychological, emotional, social, and spiritual areas of 
life. The benefits of character strengths have also been demonstrated in many industries—especially 
business and education—but also in healthcare, coaching, and psychotherapy, and counseling, 
among others. The specific benefits of character strengths have been linked with each of the main 
elements of well-being; that is, positive emotions, engagement, meaning, positive relationships, and 
accomplishment, and they have additionally been connected with many other benefits that help us 
experience the more positive aspects of our life, such as self-acceptance, autonomy, goal progress, 
physical health, passion, and resilience. 
Niemiec and McGrath (2019) have pointed out that when we are satisfied with the way in 
which our life is going, we can use character strengths to help us see what is best in ourselves and in 
others. On the other hand, when things are not going well, we can use our character strengths to find 
a balance in the struggles we are facing and change our focus from the negative to the positive. In this 
way, we can avoid being too self-critical by focusing on our strengths rather than upon our deficits. 
For this reason, it is likely that character strengths will lead to people’s well-being. It is the intention 
of this study to investigate which human character strengths from those chosen contribute to 
people’s well-being as measured by life satisfaction. These selected character strengths include 
curiosity, love of learning, wisdom, having a “big picture perspective,” self-awareness, honesty, 
kindness, social intelligence, intangible values, gift giving, social responsibility, and hope and humor. 
2. Literature review 
Curiosity 
Berlyne (1960) has described curiosity as an emotional state that can be caused by conceptual 
conflicts or insecurity, following which the individual searches for information to resolve this 
uncertainty. As a result of this resolution of uncertainty, the person is able to restructure his or her 
knowledge and learn more about life and how to achieve greater life satisfaction. Frijda (1994) has 
also discussed curiosity in terms of emotion, and some other authors (e.g., Clore, Ortony and Foss, 
1987) treat it as a cognitive state; and Depue (1996) has described curiosity as a “core motivational 
mechanism of the biologically-based system of reward sensitivity” (Depue, 1996). Ryan and Deci 
(2000) in turn discussed curiosity within the area of intrinsic motivation, which can be considered 
to be central to a person’s well-being. 
Many (e.g., Ben-Zur, 2002; Boyle, 1983) authors have asserted that curiosity not just a passing 
condition but is a more permanent personality trait that is expressed in a variety of situations. 
Curiosity is related to seeking information and exploring the environment, anxiety regarding 
threatening situations due to fear, and anger against aggressive action (Ben-Zur, 2002). Kashdan and 
Steger (2007) indicated that curiosity is a mechanism for achieving and maintaining high levels of 
well-being and meaning in life. They found that on days when people are more curious, they reported 
a greater number of growth-oriented behaviors and life satisfaction. Additionally, Jovanovic and 
Brdaric (2012) found that adolescents that demonstrated high levels of curiosity exhibit higher levels 
of life satisfaction and positive affect, and a greater sense of purpose in life and hope than adolescents 
that have either low or an average amount of curiosity. Thus, it can be hypothesized that curiosity is 
positively related to people’s life satisfaction. 
 
Love of learning 
Some authors (e.g., Lyubomirsky et al., 2005) have suggested that engaging in activities related 
to happiness (especially intentional activities) is one way to create psychological well-being. 
Vallerand (2012) for example agrees with this position and has pointed out that being passionate 
about an activity leads to a deeper involvement in that activity, and that this can have   sustainable 
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positive effects on a person’s sense of well-being. Because people that are passionate about what they 
are doing typically are involved in what they are doing for several hours every week, they may 
experience positive affective experiences that will provide them with a sense of well-being. However, 
not all intentional activities bring about a person’s sense of well-being. As Vallerand (2012) has 
indicated, there are two types of passion. Although one type, called harmonious passion, is expected 
to create sustainable psychological well-being through the repeated experience of positive emotions 
during one’s engagement in a task, a second type of passion, called obsessive, is not expected to 
produce such effects and may even bring about negative emotions and hinder the achievement of a 




Wisdom has been found to be positively associated with a person’s life satisfaction (Ardelt, 
2000; Baltes, Staudinger, Maercker and Smith, 1995; Jason et al., 2001; Mickler and Staudinger, 2008; 
Perry et al., 2002; Takahashi  and Overton, 2002), and it has been suggested that wisdom affects life 
satisfaction more than a person’s socioeconomic position, or his or her physical environment, 
physical health, and social relations (Ardelt, 2000; Ferrari, Kahn, Benayon and Nero, 2011; Jason et 
al., 2001; Perry et al., 2002). On the other hand, evidence also suggests that wisdom can be more 
readily found among financially and underprivileged persons with low perceived social support, such 
as members of minority groups, the elderly, women, and individuals that are illiterate (Brugman, 
2000). Brugman (2000) also indicated that those with fewer resources in terms of finding satisfaction 
and happiness in the external environment are more inclined towards self-understanding, which can 
be considered one of the requirements for the achievement of wisdom. It can be assumed then that 
wisdom will exert a positive effect on a person’s life satisfaction. 
 
Having a “big picture” perspective 
Perspective, according to one view, means the ability to see “the bigger picture” in life, and 
concerns being able to see “the forest and the trees” and avoid becoming overly concerned about the 
small details in our lives when there are bigger things to think about. When you are talking with 
someone for example, perspective helps you think about the lessons you have learned in life and what 
is best for a particular situation. This ability to look at “the big picture” helps you to offer good advice 
to others, and those that have a good perspective on life seem to have a strong sense of self-
knowledge and understand their limitations. 
Niemiec and McGrath (2019) suggested that the ability to think in terms of big issues, such as 
death and one’s role in the world, is more strongly and deeply connected with the well-being of older 
people than are such conditions as physical health, socioeconomic status, their financial situation, 
and physical and social environments. Furthermore, perspective helps to protect one against the 
negative effects of stress and trauma. Thus, it is hypothesized here that a “big picture” perspective is 
positively related to a person’s life satisfaction. 
 
Self-awareness 
Self-awareness means being aware of your thoughts and feelings as they come to your 
consciousness, but without becoming too attached to them. This can help one remain calm and can 
reduce stress, and can help a person think clearly and better cope with difficult situations. Further, it 
can also improve one’s moods, which can be considered our general feelings and thoughts as we pass 
in and out of positive and negative thoughts and feelings in different circumstances.  Self-awareness 
can additionally reduce our experience of worrying about the events that we encounter in our lives, 
and our feeling of anxiety and depression. Many studies have discussed the fact that thinking about 
the past too much and worrying about the future are strongly connected with our feelings of anxiety 
and depression (Michel et al., 2013). Although it can be considered that stress is a “natural” part of 
living, many authors have suggested that if we are able to better focus on “living in the moment” we 
can reduce our negative thoughts and feelings and retain a relatively good level of calm, which of 
course is closely tied with our mental health and sense of well-being. In fact, heightening our 
awareness of our present thoughts and feelings has been shown to enhance our well-being for years 
(Huppert, 2009). Self-awareness can be considered the development of a better connection with 
ourselves, becoming more aware of our needs, values, and interests and the behaviors that are 
consistent with them. Self-determination theory is based to a large degree on this idea—the ability 
to control our behaviors for our better sense of well-being and mental health (New Economics 
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Honesty 
According to Smith (2003, p. 518), an honest person is one that refuses to pretend that facts 
are other than what they are and remarked that we need to have truthful information from others, 
especially if we are to arrive at accurate beliefs about ourselves. From this point of view, dishonesty 
or lying to others—that is, providing false information or distorting information (Braginsky, 1970)–
can result in people not being able  “to see facts related to the self as they are” (self-honesty). As a 
result, without a basis of truthful facts the person will tend to think, feel, and act with false 
impressions, and if these impressions are falsely positive, the individual may develop an incorrect 
view of his or her well-being. Moreover, dishonesty can also have direct effects on the person that is 
dishonest, such as possession negative emotions such as shame, fear of discovery, and unhappiness 
(e.g. Lewis and Saarni, 1993; Ten, Brinke and Porter, 2012). Thus, it can be seen that honesty 
contributes to a realistic evaluation of one’s self and can have a strong influence on the person that 
is dishonest and on the person that bears the brunt of the person’s dishonesty. In fact it can be stated 
that honesty is a necessary element of growth (Dewey, 1933) and is a basis for changing unhealthy 
thoughts and behaviors, which can strongly impede genuine happiness. Thus, it is hypothesized that 
honesty will have a positive effect on one’s life satisfaction. 
 
Kindness 
Practicing kindness towards others can be seen to positively affect not only the person who is 
being kind but also the person that is the recipient of the kindness. Dew and Wilcox (2013) have 
argued that kindness and generosity towards one’s spouse for example has a significant effect on the 
quality of the relationship, and Bardi and Buchanan (2010) found that performing acts of kindness 
towards others can improve one’s personal sense of well-being. In their study, the participants were 
randomly assigned to perform either 1) no kind acts, 2) kind acts, or 3) new forms of kind acts each 
day for ten days, and it was revealed that those that performed kind acts demonstrated an increase 
in their sense of being satisfied with their lives. On the other hand, the participants that performed 
new forms of kind acts demonstrated great increases in their life satisfaction. The study showed that 
people tend to become happier when they are engaged in a variety of kind acts. In addition to this, 
Otake et al. (2006) conducted a study that demonstrated how performing kind acts can increase one’s 
happiness. In their study, they also explored how “counting” and/or reflecting on one’s kind acts can 
have an influence on one’s emotional well-being. In the study, the participants became involved in 
acts that were considered to be kind for a week. Some of the participants were asked to count their 
kind acts, while the remaining participants were not asked to do so. Overall, the study found that 
those that actively counted their good acts were significantly happier than the participants that did 
not engage in the counting process. This leads to the conclusion that while performing kind acts 
increases one’s subjective well-being, reflecting on and recording those acts can accelerate this 




Thorndike proposed the concept of social intelligence in the early part of the twentieth 
century. As Asgari and Roshani (2012) have suggested, social intelligence is the ability to understand 
others and to behave intelligently while interacting with them, and to use this intelligence to maintain 
adaptive social interactions. Another view of social intelligence was offered by Nijholt et al. (2009) 
as a skill that is essential for people to communicate and interact effectively with others and to 
understand them. In the words of Sells (2007), social intelligence can be widely viewed as a 
requirement for behavior and interactions. Moreover, Crowne (2009) defined social intelligence as 
the potential for an individual to display behavior that is appropriate in terms of achieving specific 
goals. In fact, social intelligence is not about knowing about  how to act but concerns the ability to 
actually act intelligently in social circumstances. It can be seen then that, social intelligence is multi-
faceted and includes numerous skills and social qualifications that influence an individual’s ability to 
identify, understand, and manage his or her emotions. It also provides a framework for the individual 
to face challenges and to solve a variety of problems, such as those concerning health and adjustment 
to society (Safavi et al., 2009). Zirkel (2000) believes that social intelligence is closely connected with 
a person’s personality and his or her behavior, and some studies have also indicated that social 
intelligence and effective communication are required for success in one’s life, work, and education 
(Garmaroodi and Vahdaninia, 2006).  Naeifar and  Behzadmoghaddam (2016) found a significant 
relationship between perceived social support and a person’s life satisfaction, and Animasahun 
(2010) found significant relationships among social intelligence, the individual’s ability to make 
adjustments to life, and the life satisfaction of university students. Therefore, it can be hypothesized 
that social intelligence positively correlates with life satisfaction. 
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Intangible values 
Numerous studies have demonstrated that “buying and consuming” life experiences (for 
example purchasing a tour package for travelling), instead of material items, leads to a person’s 
greater sense of well-being (Caprariello and Reis, 2013; Dunn et al., 2011; Howell and Hill, 2009; 
Nicolao et al., 2009; Pchelin and Howell, 2014; Van Boven and Gilovich, 2003). Why is this the case? 
Lyubomirsky and Layous (2013) suggested that any activity can make people happier if it leads to 
positive emotions, thoughts, and behaviors, or if it satisfies one’s need for autonomy, competence, 
and relatedness (see also Deci and Ryan, 2012). The need for autonomy, it has been suggested, is 
satisfied by experiencing behaviors that express our true identity and that bring about a feeling of 
being in charge of our actions (Ryan and Deci, 2000). One needs to experience the feeling of 
competence; on the other hand, satisfaction can be gained through engaging in activities that utilize 
our skills and abilities (Deci, 1975). Further, the need for having a sense of relatedness is satisfied by 
being engaged in activities that lead to a sense of belongingness in social situations (Baumeister and 
Leary, 1995). Indeed, past research has theorized and demonstrated that one reason that 
“consuming” life experiences rather than material items leads to a greater sense of well-being is 
because of our satisfaction from relatedness and identity needs (i.e., a proxy for autonomy in the 
material-experiential buying literature) (Carter and Gilovich, 2012; Howell and Hill, 2009; Howell 
and Howell, 2008). For example, life experiences compared to purchasing material items are more 
likely to be shared with others and this will lead to greater feelings of relatedness (Caprariello and 
Reis, 2013; Raghunathan and Corfman, 2006). In fact, many of our life experiences are “purchased” 
with the intention of developing or having a sense of connection with others or belonging to a 
particular community (Arnould and Price, 1993; Cotte, 1997). Additionally, life experiences, 
compared to the purchase of material items, comprise a better representation of our “true” selves 
(Carter and Gilovich, 2012). This means that people tend to define themselves more in terms of their 
life experiences than the material items that they possess. In fact, certain life experiences, such as 
mountain climbing or surfing, are carried out with the intention to help construct our identity and to 
express ourselves (Celsi, Rose and Leigh, 1993). In short, intangible values such as life experience 
can be positively related to life satisfaction. 
 
Gift giving 
Dunn et al. (2008) used an experimental design to test the claim that spending money on 
others leads to greater happiness levels than spending money on oneself. Their hypothesis was that 
the individuals that were randomly assigned to spend money in a pro-social fashion would be happier 
in the end than others that were assigned to spend money on themselves. The participants were 
approached in person during the morning hours in public places and were asked to report their 
baseline level of happiness. After doing so, they were randomly assigned to one of four spending 
conditions, receiving either five or twenty dollars to spend on themselves or others. Specifically, the 
participants in the personal spending category were asked to use their windfall on a bill, expense or 
gift for themselves, while the participants in the pro-social spending group were asked to spend the 
money on a gift for someone or to make a donation to charity. All of the participants were asked to 
spend the money according to their assigned spending instructions by 5 pm that day, and they were 
then contacted in the evening hours (between 6 pm and 8 pm) by phone by a research assistant in 
order to complete the follow-up survey, which assessed their current happiness level. As predicted, 
the participants asked to spend their money in a pro-social way were happier than were the 
participants that spent their money in a personal way. It is interesting that the amount of money that 
the people were given did not influence how happy they were that evening, and this suggests that 
how the people spent their money was more important than how much money they received. 
Therefore, this study provides support for the claim that spending money on others leads to greater 
happiness than spending money on oneself. Moreover, the results suggest that it is not necessary for 
the amount of money to be large for it to lead to positive outcomes since the pro-social purchases 
made with as little as five dollars were sufficient to increase the participants’ levels of happiness. 




Research into pro-social behaviors suggests that responsible behavior is important for a 
number of reasons. Community service and volunteer work have been found to contribute to 
subjective well-being through increased self-esteem, greater life satisfaction, and a greater sense of 
control (c.f. Thoits and Hewitt, 2001). According to Ryan and Deci (2001), when people engage with 
others responsibly and at the same time experience success, they begin to appreciate their own skills 
and ability to effect changes, and this in turn can increase their self-confidence and create a sense of 
competence, thus satisfying important psychological and social needs (Ryan and Deci, 2001). 
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Furthermore, in a study of pioneer researchers in the lifestyle field, Degenhardt (2002) found that 
taking responsibility for one’s behaviour is closely connected with the desire to find meaning in one’s 
life—finding a purpose in life is important in terms of contributing to one’s subjective well-being 
since it creates a sense of giving one’s self tasks that he or she deems significant. However, culture 
can be seen to play a role here, since the extent to which taking responsibility helps one to find 
purpose or meaning in life depends upon cultural values and what is considered to be important in 
the society in which the person lives. Similarly, WeD research found that living a good and honest life 
was extremely important to people (Camfield, 2006); this sense of morality is fundamentally 
connected with one’s relationships, and living responsibly with others and with the environment is 
important for contributing to this sense of “feeling right.” Therefore, it can be hypothesized that social 
responsibility is likely to relate to life satisfaction positively. 
 
Hope 
Hope is one of the characteristics that all of us possess, from the time we are little to the time 
of our old age. It has been placed in the category of positive psychology—Snyder and Lopez (2005) 
have treated hope as a cognitive-focused member of the positive psychology family. Hope has been 
conceptualized according to two interrelated pathways (the perceived capacity to generate 
successful avenues to one’s desired goal) and agency cognitions (the perceived motivation to use 
these pathways) (Snyder, 2002; Snyder et al., 1991; Snyder, Irving and Anderson, 1991). Similarly, 
researchers have reported that hope is negatively correlated with depression (Chang and DeSimone, 
2001; Chang, 2003; Kwon, 2000; O’Sullivan, 2011; Peterson and Seligman, 2004) and positively 
connected with life satisfaction (Bailey and Snyder, 2010; Chang, 1998, 2003; Gilman, Dooley and 
Florell, 2006). Studies have argued that high hopes results in diminished stress and greater effective 
emotional recovery of individuals (Ong, Edwards and Bergeman, 2006). Hope has also been seen to 
function significantly in the mitigation of the effect of depression in the elderly (Hirsch, Sirois and 
Lyness, 2011). These individuals for example show less depressive symptoms and a lower degree of 
functional impairment compared to those that live with greater hope, and therefore these individuals 
tend to be comparatively happier than others. Further, Valle, Huebner, and Suldo (2004) found that 
hope demonstrates a positive correlation with the general life satisfaction of adolescents and is 
inversely correlated with internalizing and externalizing behaviors. It can be assumed then that hope 
has a positive influence on a person’s life satisfaction. 
 
Humor 
Peterson and Seligman (2004), in developing a model for a person’s positive personal 
strengths rather than pathologies, proposed a set of virtues based on the presence of different 
strengths of character. They identified 24 character strengths in support of six virtues—these 
character strengths and virtues were assumed to influence how satisfied and fulfilled individuals feel 
about their lives. Humor was included in their list as one of the character strengths that helped to 
support the virtue of what they called transcendence. In their model, transcendence represents those 
strengths that allow a person to find meaning and to feel connected to the wider world. As a character 
strength, humor was defined as liking to joke and laugh and sharing humor with others. For Peterson 
and Seligman (2004), higher levels of character strengths were assumed to be connected with greater 
life satisfaction, and in two studies involving large samples in three countries, humor, assessed as a 
character strength, was seen to be positively related to life satisfaction and other indicators of well-
being (Peterson, Ruch, Beermann, Park and Seligman, 2007; Ruch et al., 2010). Thus, it appears that 
a good sense of humor can provide the basis for a positive worldview and greater personal strength, 
thus leading to a person’s sense of well-being and life satisfaction. 
3. Methods 
Survey 
The questionnaire used in the present study was first pretested with a group of 25 MBA 
students. Then, personal interviews were conducted with twenty-five randomly-sampled adults that 
were at least 18 years of age. The questionnaire was assessed for its suitability, readability, and for 
possible ambiguity, and it was revised based on the feedback received from both groups. Then, four 
hundred and ninety-eight eligible respondents were interviewed in fifty department stores and 
discount stores spread over the Bangkok area. The response rate was 66%. 
 
Data Analysis 
Generally speaking, the character strengths of individuals are likely to have a positive impact 
on their life satisfaction, particularly as indicated previously in terms of curiosity, love of learning, 
wisdom, having a “big picture” perspective, self-awareness, honesty, kindness, social intelligence, 
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intangible values, gift giving, social responsibility, and hope and humor. In order to investigate 
whether this hypothesis was true, a regression analysis was conducted for the present study. 
Specifically, the earlier-mentioned independent variables, as well as the demographic characteristics, 
including gender, age, marital status, education, and monthly household income, which were also 
used as the independent variables because they were used as the control variables, were regressed 
on life satisfaction, which was used as the dependent variable.  
Life satisfaction was measured using the Cantril ladder, where people were asked to place 
their lives on a ladder with ten rungs, with the top (tenth) rung being the best possible life and the 
bottom rung being the worst. In addition, all of the independent variables were measured by asking 
the respondents to evaluate the extent of their character strengths. The level of these character 
strengths ranged from 1, meaning very little, to 10, meaning very much. It should be noted that 
education was divided into low education, consisting of people with lower than a bachelor’s degree, 
and high education, consisting of those with at least a bachelor’s degree. Household income was also 
divided into two groups: the low household income group was comprised of persons that earned less 
than 70,000 baht/month, whereas the high household income group was comprised of those that 
earned at least 70,000 baht/month. 
4. Results and discussion 
The results of the multiple regression analysis are shown in Table 1. 
 





t Sig. Collinearity 
Statistics 
B Std. Error Beta Tolerance VIF 
(Constant) 2.383 .748  3.186 .002*   
Curiosity -.066 .039 -.085 -1.698 .090* .654 1.529 
Love of Learning -.062 .053 -.068 -1.169 .243 .487 2.053 
Wisdom .264 .059 .257 4.440 .000* .495 2.020 
Big Picture .049 .046 .052 1.066 .287 .707 1.414 
Self-Awareness .142 .050 .146 2.869 .004* .640 1.562 
Honesty .007 .064 .006 .114 .909 .537 1.863 
Kindness -.012 .059 -.011 -.204 .838 .554 1.806 
Social Intelligence -.007 .046 -.008 -.155 .877 .647 1.545 
Intangible Values .073 .034 .098 2.125 .034* .776 1.288 
Gift Giving -.039 .040 -.051 -.970 .333 .611 1.637 
Social 
Responsibility 
.100 .056 .099 1.777 .076* .538 1.857 
Hope .119 .048 .125 2.481 .013* .649 1.541 
Humor -.039 .048 -.042 -.825 .410 .652 1.533 
Gender .083 .126 .028 .660 .509 .929 1.077 
Age -.002 .007 -.013 -.220 .826 .505 1.980 
Marrygroup -.277 .173 -.087 -1.602 .110 .559 1.788 
Educgroup .362 .152 .108 2.377 .018* .809 1.237 
Incgroup .400 .134 .134 2.980 .003* .821 1.218 
R2 = .270          ?̅?2 = .240       𝐹18,479 = 9.04       P = .000         * = Significant at α ≤ .10 
 
Taken together, the 18 independent variables accounted for 27% of the variance in life 
satisfaction (R-squared = .270). It should also be noted that multicollinearity was not a likely problem 
because the magnitude of the variance inflation factors associated with each independent variable 
was far less than ten (Wetherill et al., 1986). According to the standardized beta coefficients, the 
variables that had the greatest positive impact to the least positive impact on life satisfaction were 
wisdom, self-awareness, household income, hope, education, social responsibility, and intangible 
values. It is noteworthy that social responsibility and intangible values were approximately equally 
important. Surprisingly, the only variable that had a negative impact on life satisfaction was curiosity. 
This may be because the more curious people are, the more they realize that they do not know a lot 
of things. It should also be pointed out that the variables that had to do with self, namely wisdom, 
self-awareness, household income, and hope and education tended to have more positive influences 
on people’s life satisfaction than the variable that had to do with others (i.e., social responsibility) as 
well as how wisely people spent their money on experience rather than material items (i.e., intangible 
values). Household income was found to be a significant determinant of people’s life satisfaction.  
Understandably, the high household income group was more satisfied with their lives than the low 
household income group. It was considered interesting to find out, through further investigation, 
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how character strengths affect the life satisfaction of people in varying household income segments. 
Toward this end, two similar multiple regressions for the whole sample were run. One was for the 
low household income segment and the other was for the high household income segment. The 
results of the multiple regression for the low household income segment, as shown in Table 2, 
revealed that wisdom had the most positive impact on people’s life satisfaction, followed by self-
awareness and hope. Similar to the entire population, curiosity had a negative impact on people’s life 
satisfaction. It should be noted that all of the character strengths that had an impact on people’s life 
satisfaction were self-related. 
 
Table 2: Results of the multiple regression for life satisfaction on human character strengths 





t Sig. Collinearity 
Statistics 
B Std. Error Beta Tolerance VIF 
(Constant) 3.721 1.160  3.208 .002*   
Curiosity -.120 .056 -.158 -2.130 .034* .691 1.447 
Love of Learning -.118 .088 -.124 -1.336 .183 .440 2.272 
Wisdom .382 .105 .354 3.639 .000* .401 2.493 
Big Picture .054 .075 .053 .716 .475 .700 1.429 
Self-Awareness .171 .081 .168 2.122 .035* .605 1.654 
Honesty .006 .117 .005 .052 .958 .431 2.319 
Kindness -.095 .112 -.078 -.848 .398 .448 2.231 
Social Intelligence .035 .079 .036 .438 .662 .552 1.812 
Intangible Values .083 .055 .108 1.509 .133 .746 1.341 
Gift Giving -.043 .065 -.053 -.668 .505 .592 1.689 
Social 
Responsibility 
.023 .094 .022 .239 .811 .467 2.143 
Hope .152 .081 .153 1.888 .060* .575 1.739 
Humor -.045 .080 -.046 -.561 .575 .555 1.802 
Gender -.009 .206 -.003 -.046 .963 .944 1.059 
Age -.010 .012 -.070 -.866 .388 .574 1.741 
Marrygroup -.349 .275 -.101 -1.272 .205 .606 1.651 
Educgroup .359 .224 .109 1.599 .112 .820 1.219 
R2 = .249          ?̅?2 = .184       𝐹17,480 = 3.86       P = .000         * = Significant at α ≤ .10 
 
The results of the multiple regressions for the high household income segment, as shown in 
Table 3, indicated that wisdom, social responsibility, hope, and education had positive impacts on 
people’s life satisfaction, whereas wisdom had the greatest impact on life satisfaction. Similar to the 
low-household income group, the high-household income group was influenced the most by wisdom. 
However, according to the t-test, the mean difference of wisdom for the low-household income group 
and the high household group was not significant. This means that the character strength of wisdom 
was the same across the two household income groups. In other words, people were not wiser 
because they were at a higher household income level. 
Additionally, education was found to be another significant determinant of people’s life 
satisfaction. Understandably, the high education group was more satisfied with their lives than the 
low education group. It was also considered to be interesting to find out, through further 
investigation, how character strengths affect life satisfaction of people in varying education 
segments. Toward this end, two other similar multiple regressions for the whole sample were run. 
One was for the low education segment and the other was for the high education segment. 
The results of the multiple regressions for the low education segment, as shown in Table 4, 
revealed that wisdom and intangible values had positive impacts on people’s life satisfaction, 
whereas wisdom was more influential than intangible values. It should be noted that even those that 
attained less than a bachelor degree level relied on wisdom in order to be happy the most, followed 
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Table 3: Results of the multiple regressions for life satisfaction on human character 





t Sig. Collinearity 
Statistics 
B Std. Error Beta Tolerance VIF 
(Constant) 2.262 .984  2.298 .022*   
Curiosity .004 .055 .005 .071 .943 .634 1.577 
Love of Learning -.073 .067 -.088 -1.089 .277 .485 2.061 
Wisdom .190 .071 .203 2.675 .008* .548 1.823 
Big Picture .054 .059 .062 .918 .360 .695 1.439 
Self-Awareness .090 .064 .101 1.417 .158 .624 1.602 
Honesty -2.861E-5 .077 .000 .000 1.000 .563 1.777 
Kindness .041 .067 .044 .620 .536 .623 1.606 
Social Intelligence -.029 .058 -.034 -.493 .623 .658 1.519 
Intangible Values .054 .046 .078 1.184 .238 .724 1.382 
Gift Giving -.023 .052 -.033 -.445 .656 .582 1.718 
Social 
Responsibility 
.157 .070 .167 2.248 .026* .569 1.756 
Hope .145 .060 .166 2.411 .017* .665 1.503 
Humor -.046 .061 -.052 -.755 .451 .667 1.498 
Gender .114 .159 .043 .714 .476 .858 1.165 
Age .006 .009 .062 .694 .488 .401 2.493 
Marrygroup -.128 .228 -.046 -.562 .575 .473 2.114 
Educgroup .409 .220 .109 1.856 .065* .913 1.095 
R2 = .286          ?̅?2 = .232       𝐹17,480 = 5.32       P = .000         * = Significant at α ≤ .10 
 
Table 4: Results of the multiple regression for life satisfaction on human character strengths 





t Sig. Collinearity 
Statistics 
B Std. Error Beta Tolerance VIF 
(Constant) 5.274 1.802  2.927 .004*   
Curiosity -.082 .077 -.104 -1.062 .291 .667 1.500 
Love of Learning -.188 .116 -.185 -1.626 .107 .494 2.024 
Wisdom .436 .124 .425 3.526 .001* .440 2.271 
Big Picture .120 .094 .122 1.270 .207 .697 1.434 
Self-Awareness .152 .106 .159 1.437 .154 .524 1.907 
Honesty .091 .148 .072 .616 .539 .466 2.145 
Kindness -.195 .140 -.169 -1.395 .166 .437 2.287 
Social Intelligence -.003 .102 -.003 -.032 .975 .600 1.666 
Intangible Values .130 .077 .166 1.696 .093* .667 1.498 
Gift Giving .014 .094 .017 .150 .881 .470 2.128 
Social 
Responsibility 
.012 .133 .012 .093 .926 .403 2.482 
Hope -.052 .104 -.049 -.500 .618 .680 1.470 
Humor -.037 .103 -.038 -.355 .723 .556 1.798 
Gender .047 .293 .014 .159 .874 .847 1.180 
Age -.016 .014 -.124 -1.141 .256 .540 1.852 
Marrygroup -.552 .372 -.159 -1.484 .141 .558 1.791 
Incgroup .256 .325 .068 .787 .433 .849 1.178 
R2 = .321          ?̅?2 = .212       𝐹17,480 = 2.95       P = .000         * = Significant at α ≤ .10 
 
The results of the multiple regressions for the high education segment, as shown in Table 5, 
indicated that hope had the greatest positive impacts on people’s life satisfaction, followed by 
wisdom, household income, social responsibility, and self-awareness. Similar to the low education 
group, wisdom was the character strength that made the high education group happy as well. 
According to the t-test, the mean difference in the wisdom of these two groups was significant. 
Specifically, the mean value of the wisdom of the low education group was 6.80, whereas for the high 
education group it was 7.49. This means that people whose education was at least at the bachelor 
degree level thought that they were more intelligent in making use of their knowledge than those 
with a lower level of education. This may be because throughout the process of education, people 
have the chance to apply the knowledge that they have learned as a part of their intellectual exercises. 
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Table 5. Results of the Multiple Regressions for Life Satisfaction on Human Character 





t Sig. Collinearity 
Statistics 
B Std. Error Beta Tolerance VIF 
(Constant) 2.108 .837  2.519 .012*   
Curiosity -.042 .046 -.056 -.919 .359 .637 1.569 
Love of Learning -.035 .061 -.042 -.583 .560 .456 2.194 
Wisdom .200 .069 .195 2.909 .004* .516 1.937 
Big Picture -.005 .054 -.006 -.100 .920 .712 1.404 
Self-Awareness .119 .057 .125 2.097 .037* .657 1.522 
Honesty -.027 .072 -.025 -.379 .705 .520 1.922 
Kindness .046 .064 .045 .714 .475 .595 1.682 
Social Intelligence .006 .052 .008 .125 .901 .627 1.595 
Intangible Values .021 .039 .029 .533 .594 .769 1.300 
Gift Giving -.029 .044 -.041 -.664 .507 .621 1.610 
Social 
Responsibility 
.123 .062 .128 1.976 .049* .554 1.804 
Hope .188 .054 .216 3.513 .001* .617 1.622 
Humor -.024 .054 -.026 -.440 .660 .646 1.549 
Gender .035 .140 .013 .248 .804 .890 1.123 
Age .011 .008 .099 1.386 .167 .459 2.178 
Marrygroup -.027 .199 -.009 -.138 .891 .515 1.943 
Incgroup .435 .143 .154 3.054 .002* .911 1.098 
R2 = .259          ?̅?2 = .219       𝐹17,480 = 6.54       P = .000         * = Significant at α ≤ .10 
 
It should be pointed out that wisdom was the only character strength that consistently 
determined life satisfaction regardless of the household income or education level. In order to obtain 
this character strength, education seemed to be a good strategy, not household income. Since 
education can be a source of household income, it may generate additional happiness through 
incremental household income as well. Therefore, to aim at happiness as an end, education is likely 
to be a good means. 
Conclusion 
According to the present writing, the character strengths, as well as the demographic 
characteristics that had positive impacts on life satisfaction for the overall population, were wisdom, 
self-awareness, household income, hope, education, social responsibility, and intangible values. The 
only negative element regarding life satisfaction was curiosity. Further analysis of the low household 
income segment revealed that wisdom, self-awareness, and hope were key positive determinants of 
life satisfaction, whereas curiosity was the sole negative driver of life satisfaction. For the high 
household income segment, the positive determinants of life satisfaction were wisdom, social 
responsibility, hope, and education. The detailed analysis of the low education group indicated that 
the only two positive influencers on life satisfaction were wisdom and intangible values. In addition, 
the analysis of the high education group suggested that the positive drivers of life satisfaction were 
hope, wisdom, household income, social responsibility, and self-awareness. It should be noted that 
the sole human character strength that had a positive influence on life satisfaction in the entire 
population and across the population subgroups of varying household income and education was 
wisdom, which can be gained through education but not through household income. 
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